30

Email Campaigns You
Should Totally Steal


http://www.zembula.com/

Sometimes your creative juices just

run dry. We get it. Get your inspiration
back with this list of 30 outstanding

email marketing campaigns!

We won't tell anyone if you steal a few ;)



Tory Burch:

ONLINE ONLY

PRIVATE SALE

UPTO 70% OFF

ENTER NOW»

By adding a pop of animation, in which the
image slides open to reveal a private sale,
Tory Burch raised their email marketing a step
above most generic static campaigns. They
evoked the image of a door sliding open,

underlining the sale’s exclusivity.



Runkeeper:

Hi friend,

RunKeeper Elite is looking pretty fresh these days and we'd love for
you to give it another try! Now all of our premium training plans are
completely free to RunKeeper Elite members. So not only will you get
the plan that's just right for you, you'll also receive helpful tips along
the way and detailed insights around where to improve. Come back to
us already!

Renew Elite

You rock,

RunKeeper

By keeping the tone light and informal,
Runkeeper entices lapsed users to return
without seeming pushy or desperate.
Informing the recipient of new features and
ending with a friendly signoff engages the

reader in a way that isn't too marketer-y.



UncommonGoods:

For Mom

For Grandma

. Uncommon(JOOdS MOTHER'S DAY: | For New Moms

Don’t you think Mom would’ve liked

A Faster Delivery?
-

Send gifts home in time for Mother’s Day.
Preferred Shipping guarantees delivery by Friday, May 11*.*

Preferred Shipping (3 Day)**
Only $1 more than Standard.
Order as late as 5 p.m. ET, Tuesday, May 8.

*Delivery for backordered items are not guaranteed by Friday, May 1%, 2012, Not applicable for
made to order and custom items, Please refer to item pages for expected delivery times and methods.
**Alaska, Hawaii, Puerto Rico and U.S. Territories not guaranteed.

Using action-oriented words in their CTA
allowed UncommonGoods to highlight the
urgency of their holiday offer. Reminding
customers that their flowers are guaranteed
to arrive on time if ordered NOW

reinforces the value of the message.



Focus Pointe Global:

Having trouble viewing this email? Click hare FOCUS
POINTE
GLOBAL

Online Survey Invitation

This email, prompting recipients to
participate in a research survey, is simple
and to the point. Within a few moments of

Office Supplies
ECU- s 100 Onine Focus Pomtes™ scanning, readers can quickly comprehend

Length: 10 mins
Spots Available: 500

the main points: what the survey is about,

To begin this survey, please CLICK HERE. what they will gain by taking it, how long it

You will notice that instead of dollars your Online Studies invitation now displays Online Focus 5 c
Pointes™. Don't worry... participation is still worth the same amount, we are simply tallying WI l.l ta ke an d Wh e re tO beg I n .
the amount in Pointes now. 100 Online Pointes™ are equal to one dollar. To learn more about

our Online Focus Pointe™ Program, please click here.

We look forward to learning your opinions!




Rip Curl:

<

RIPCURL

$400.00

This striking email from Rip Curl activates
the recipients Fear of Missing Out (FOMO)
with it’s strong assertion that a “revolution”
is occurring and owning this particular
watch guarantees their customer a spot on

the front lines..



6 Warby Parker:

WARBY PARKER

DEAR JOE

Greetings hom Warby Parker! This clever email, triggered by the

. g gre ) Sl o .
H()pe you're doing great. recipient's vision prescription expiring, hits

We're writing because it Jlooks like your prescription will expire on

8/24/20 14 the customer at a relevant time when they

(Thar's prety so might be considering new glasses. Bonus

If you're thinking about new glasses, it might be convensent
to purchase them before your prescription expires. We'd be

happy to belp you find an amazing pair! pO|ntS? Warby Parker made thel r

customer’s lives even easier by providing

NEED A NEW RX? resources to book an appointment with an

Getling a new prescription can be a hassle. Luckily, it's
casy %0 make n‘ 3'\[,‘ intment with an optometr st at our

Newbury Street Store or through our friends at ZocDoc eye dOCtOr.

Our eyes are constantly changing, so we recommend annual
cye exams 10 maint nnpodc health and to ensure your
[,.anp!‘u.n is giving you the best possible vision,

now if we can help with any prescription questions.,

M | BUY A PAIR, GIVE A PAIR 888.492-7297 (M-F 9AM-9PM_ET

FACEBOOK TWITTER INSTAGRAM



Canva:

New layouts in Canva

We've added a bunch of new layouts to keep you inspired.
Choose a document below to start a new design!

Select a design type to get started:

mEUD

Card Social Media Poster Presentation

You are receiving this emall because you signed up to Canva. If you no longer wish to
receive these emails you can unsubscribe.

1 you need any assistance please contact our customer happiness team

Sometimes, you say more by saying less.
Canva keeps their emails simple and to
the point with striking graphics and an

streamlined user experience.



Dropbox:

BerorE AETER,

Hi Jerry,
Recently your Dropbox has been feeling kind of lonely :~(

As a reminder, Dropbox lets you:

® Get to all your files from any computer or phone.
® Share documents, photos and entire folders easily.
e Restore your stuff in a snap even  your computer melts down.

If you need a refresher course, check out gur toyr.

We hope you come back to Dropbox!
- The Dropbox Team

The use of cute animations and a
concise message reinforces the idea
that Dropbox doesn’t want to waste
your time. They're able to remind you of
the value of their service without
bogging down your inbox with

unnecessarily wordy emails.



Turnstyle Cycle:

»’ S 1Y LE
Upon first glance, this email from

Hey there Turnstyle Cycle could be written by a

o friend or coworker. The super informal
[ t 7) 242-3039

Here are the details on your curent series “normal email” design allows the

message to feel very authentic and

Exp n 2 months with a grace period of 5 days . h .
Classes remaining: 1 down-to-earth allowing relationship
Purchased: Jan 015
e building between your business and
o | your consumer.
F e 1 Ca ! neip



Poppin:

poppmn.

Let's hold handles.

TAXKE 15% OFF* FURNITURE WITH PROMO CODE FURMIENIS

With a punny opening line of “Let’s
Hold Handles,” an offered customer
discount, bright engaging colors and
bold images, is there anything not to

love about this email from Poppin?



Masterclass:

¥/ Hasanyone told you
Y you're crazy yet?
You're not crazy.

| promise.

-James Patterson

LEARN MORE

By tucking their content away on a
landing page, Masterclass was able to
intrigue their customers and leave a
sense of mystery, triggering consumer

curiosity and growing CTRs.



Uber:

IT'S RAINING
FREE RIDES

RIDE FREE THIS WEEKEND

Spring has sprung. The flora and fauna are out, and so are
you Whether you're headed to Harmsburg Beer Week, to the

countryside, or to the airport, ride free this weekend with Uber.

Invite your friends to sign up for Uber with your invite code. If
they take their first ride, they'll get a free nde up to $20, and
you will tool

Taking it a step beyond simple
geolocation targeting, Uber crafted a
campaign that referenced a certain area
event (Harrisburg Beer Week) which
offered recipients the opportunity to

share an invite code and get a free ride.



Total Wine & More:

TotaIWine'

MORE

SHOP ONLINE STORE LOCATOR EVENTS GIFT CARDS

Share the
LOVE

Help your fellow customers
by reviewing your favorite
wine, beer or spirit!

* % % k&

WRITE A REVIEW »

SHOP ONLINE MY PREFERRED STORE
Snop online and pick up in your loca CT - Norwalk
Slore ’;-..- 3) 840-0007

ShOp Oﬂllne > Mon-Sat: 8am-9om_ Sun: 10am-Spm

By encouraging recipients to leave a
review on their site, Total Wine & More
upped user engagement and
strengthened the customer’s relationship
to their brand. Adding an element of
interactivity allows the reader to invest in

the message you're sharing.



Dominos:

QOrder Oniine » | Mobile Ordering

ORDER MENU  COUPONS  ESPANOL B rnow

HOT FROM THE OVEN DEAL

Domino's
PIZZA DEAL

3 Large 1-Topping Pizzas

$23.31
ORDER THIS DEAL

Use Promo Code: 9118

Amernicas
Best Value

Inn TN & Grconrms setpect 1 swdatilty and uy o carceed
E e l ay Brw Sew wibele br mom G

Free Value Club Instant Rewards'

Save 15% on Future
Room Upgrade, Late -Out, & More!

By timing their emails to arrive at peak
ordering hours, Domino's capitalized on
their customer’s impulsiveness. A perfectly
timed email could mean the difference

between pizza or leftovers for lunch.



Lifetime Fitness:

it's better with a buddy.

Bring & #5end in for & workoul, ry & few class fogether of
spend some qualty tme by e pool

I's the most fun wary 10 stay motivated with your friends and
family. And you don't even have 10 use your Guest Priviege
passes. Winwin. Just mention s emall & he front desk

If they join by July 31:

You get You both get

A limited-ecition gear bag S0 LT BUCKS"
Choose from pink To spand on any service
of navy blue. Lite Time has 1 offer

By offering a deal on gym membership
fees if the recipient brings a friend,
Lifetime Fitness is solving one of their
customer’s main pain points -- Mainly
that it is extremely hard to get

motivated to go the the gym alone!



Sally Hogshead:

BJ A MINI-COURSE, JUST FOR YOU

FROM SALLY HOGSHEAD & TEAM FASCINATE

H Ashiey,
You have two Advantages: Innovation and Power.
You are The Mavenck Leader.

Here's what that Iooks ke

THE MAVERICK LEADER

PRIVARY ADVANTACE SECONDARY ADVANTAGE
POWER

Once you know what makes you valuable 1o others, you're more authentic and
confident, and more hkely 10 make a positive impression

Your tips for today

1. For an immediate team-bulding activity — strike up a conversation about
your Archetype with fellow co-workers

2. Ask them how you bring Innovation and Power 10 each situation

3. Then, tell them which Acvantages you think they bring 10 the table (and
why). You'll be surprised what you'll leam about each other

Sally and Team Fascnate

How can you convince customers to
voluntarily give you data that helps you
further segment your marketing efforts?
Take a page from Sally Hogshead's
book and make your introduction email
a quick interesting quiz that provides
value to your customer and rounds out

your data collection.



In this lighthearted April Fool's Day
campaign, H&M partnered with
Facebook CEO Mark Zuckerburg. Poking
fun at Zuckerburg'’s signature style
allowed two major seemingly-unrelated
brands to connect and created a boost

- of media coverage.

TELL MARK HOW THIS COLLECTION
WILL MAKE YOU MORE FOCUSED

SMARKFORIIM



American Apparel:

\T\Ir;l%ﬁed -?-;e The fun pop of motion added by a

‘s"i’ﬁ;sﬁaefetgo whimsical GIF makes American Apparel’s

home washes

ggggrtggg! email stand out, draws the customer’s
attention and successfully highlights all

Eour new colors the color options for their product.

Shop this
style now
Rl



Casper:

COME BACK TO BED

Putting a playful spin on typical
abandoned cart messages, mattress
company Casper keeps their message
humorous and topical. The use of a
funny quote at the bottom reminds
customers that getting a new mattress

is a good excuse for a day off!



If This Then That (IFTTT):

Get a notification if you haven't reached your daily
Fitbit goals

Notes: Keep yourself accountable by receiving a
notification if you don't meet your daily Fitbit goals.

Add

IFTTT

Connect the spps you love.

This email provides the recipient with a
sample use case by prompting them to
link their Fitbit data to the service. Great
for customers who need a little extra
push to adopt a new technology, this
campaign offers inspiration on how to

utilize IFTTT best.



Houston:

This customer retention email from
Houston not only updates the recipient
on the latest news with the company's
beta launch, but also provides an
incentive for registering now by

offering an extended free trial.



Print Studio:

. PRANT W 2:28 AM

( Messages Print Studio Details

Hey

This lighthearted email from Print Studio

You ha;re our app right? Print
i shows that the brand isn’t afraid to poke
CEED
Printing app? fun at itself (comparing its app icon to
Rainbow heart icon?
Somewhere below Instagram? that of a dating app). The information is
presented in the modern easily digestible
No, we print your photos
& we just discounted everything form of a text message screenshot that
by 15%:
 vioah. | we're used to seeing all over the internet,
@ O
from Facebook to Buzzfeed.

@000



J.Crew:

REVEAL MORE >

B ? t B8 &@ 8 ¥ &=

KIDS SA

Surprisingly, this email from J.Crew
doesn’t feature a single image of
clothing! Instead, the company activates
the recipient's curiosity in order to direct

them to an outside landing page.



Jack Spade:

FINAL HOURS!
30% Off Everything

USE CODE "CYBER30"

"

ENDS TONIGHT at 11:59 PM PT

SHOP NOwW

This simple, bright email from Jack Spade
stresses the timeliness of their offer, the
most relevant factor to their message.
Using a universally recognized icon and a
color scheme that communicates caution
really drives home their customer’s fear

of missing out.



Need Supply Co:

Sometimes, a strong visual campaign can
be more effective than a bunch of copy. This
ad reinforces their offer of up to half-off by

splitting the page visually, reminiscent of a

sale rack sign.




Kate Spade:

YOU SHOULD REALLY VISIT OUR

23S

//I ﬁl/ // 30%

Fﬁl

'// A

Remember that age old fashion advice
to avoid mixing patterns? Well this email
from Kate Spade proves that sometimes
rules are made to be broken. The bright
color scheme and powerful patterns

make this campaign pop on the page.
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PSD2HTML.com:

PSD HTML"

Join the special

Discounts hunt!

This Is your chance 1o find coupons worth up to $200

on ANY order. All you have to do s ook very carefuly

through our site and try to find an Easter egg

U feeling lucky? :) The prizes are limited

0 hurry and stan saarching now!

This innovative campaign based around
an Easter Egg hunt invites users to pore
over the company’s webpage looking

for clues to win a prize. What better way
to get readers actively focused on your

content than to hide free stuff in there?!



Mention:

€ mention

Congrats Mikel

You got your 1st Mention! This hyper-friendly email from Mention
reads as very uplifting and

congratulatory. The use of smiley faces,

exclamation points and the informal

The Mention team wared e ate you for receiving your first tone all come together to create an

Ment You are amazing!

Let us know If you have any comment or if you need any help setting emall With a real Se nse Of positlvity

up your alert. Remember: we are here for you:)

Check that mention!

o

Don't want to receive amazing emails from us? Unsubscribe




Automatic Labs:

ROAD TO THE

SUPER BOWL

HEATMAP COMPARISON

HARD BRAKES

AN MM s

HARD ACCELERATIONS

WY A TA 53

By attaching their email to a relevant
local topic like the Broncos vs. Panther’s
game, Automatic Labs was able to show
off their data processing abilities while
remaining pertinent to the consumer’s

personal interests.



What better way to show that you care
1 o check i nd makesue all your qestionsae nwered,and about your customers than to offer them
gt out e ebara e dsigas o maod  accmmmnlaion, ' ave your personal email and encourage

s them to reach out to you with any
11 questions. That’s exactly what Ugmonk’s
Ownerand Desire CEQO does in this abandoned cart email

daase oply b0 thioGomal. Oxherwisi you oon St hecking ok . and the result is surprisingly personal.



From interactive content to a simple
shift in tone, these examples prove
that truly outstanding email campaigns
engage the recipient beyond their
iInbox and add value and excitement to

the consumer’s life.



]

Want to learn more about interactive
email content and how to spice up
your campaigns?

LEARN MORE

visit zembula.com


http://www.zembula.com/blog/2016/05/11/5-ways-to-make-your-emails-more-interactive/
http://www.zembula.com/blog/2016/05/11/5-ways-to-make-your-emails-more-interactive/
http://www.zembula.com/

